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Letter to stakeholders

In an international scenario of great uncertainty due in particular to the war
between Russia and Ukraine, we are presenting the seventeenth edition of
the Lucart Group Sustainability Report, the first subjected to certification by a
third-party body.

In addition to the drama of the pandemic, we are now unfortunately
witnessing the drama of an inexplicable war in the heart of Europe, the tragic
effects of which on the economy and international relations are already being
felt and will linger on lastingly.

During 2021, there was a rebalancing of demand for goods between
consumer and Away from Home products, in a context of strong economic
recovery, especially in the second half of the year. However, the year was
characterised by a steep rise in the prices of all raw materials, both fibrous and
auxiliary materials, and energy prices sky-rocketed in the last quarter of 2021,
aggravated by the outbreak of the war in Ukraine in the first quarter of 2022.

The macroeconomic framewaork for raw materials and energy prompts us
to expedite the actions we have already taken in recent years and which
see us determined ta invest in the circular economy, production and energy
efficiency, self-production and purchase of renewable energy, and market
and product diversification, with particular attention to the Italian National
Recovery and Resilience Plan (NRP), under which the company has
submitted several projects.

| recall with pleasure the environmental and ecanomic results of our Natural
project, which, more than 10 years after its launch, has been perfected with
the installation at our Borgo @ Mozzano plant of a system for the granulation
of the plastic and aluminium residue resulting from the recycling of Tetra Pak®
beverage cartans. The project represents a model in Europe for the circular
economy and demonstrates how, through innovation, creativity and the
development of advanced partnerships, it is possible to bring very high quality
products to the market that are truly good for the environment, and for the
economic development of the company and of the areas in which we work.

In the field of energy, we put into operation a high-efficiency cogeneration
plant at the Porcari site in 2021, similar to the one already installed in 2020
at the Borgo a Mozzano site. These plants, which feature state-of-the-art
technology for the self-generation of electrical and thermal energy, allow us
to improve production efficiency while reducing emissions into atmosphere,
and are ready to exploit green fuels such as hydrogen and BioGas.
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We have also approved the installation, in partnership with Enel X, of a
large photovoltaic plant at the Borgo a Mozzano site, which will be fully
operational in September 2022, and we are studying similar solutions for all
our production sites.

The company's commitment to environmental protection is also
demonstrated by the continuous improvement in indicators. Since 2014,

we have reduced specific CO, emissions by 14.9% and NO, emissions

by as much as 47%. We have reduced specific energy consumption by
13.2% compared to 2014, and sent 80% of the waste produced for recovery.
Specific water consumption decreased by 23.3% compared to 2013.

Finally, | am pleased to report that we have already achieved our goal of
only using recyclable and/or compostable packaging, and we are working
to increase the use of packaging made from renewable materials (79%) and
composed entirely or in part of recycled raw materials.

In the hope that European governments will be able to find energy solutions
that can bring down energy prices for both businesses and households,

in 2022 we will continue to work with determination on the technological
modernisation of our plants, on the development of environmentally friendly
products to meet the growing demands of international markets, and on

the reduction of all environmental impacts of our production facilities. We
will pursue this by listening to and establishing a constant dialogue with our
stakeholders, always keeping in mind our goal of creating value for all.

Massimo Pasquini
Président and CEO

LUCART |
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Methodological note

Lucart is publishing the Sustainability Report for the seventeenth year running. The objective is
to disseminate economic, environmental and social information and to highlight the Company’s
improvement goals for all its stakeholders.

This Sustainability Report

was drawn up voluntarily. It is
published once a year following
the “Sustainability Reporting
Standards” set out in 2016 by the
Global Reporting Initiative (GRI)
(as amended), according to the “In
accordance - Core” option of the
GRI Standards approach.

The Report refers to Lucart S.p.A.
and the following subsidiaries:
Lucart S.a.s., Lucart Tissue & Soap
S.L.U., Lucart Deutschland GmbH,
Lucart Kft., Lucart Hygiene Ltd. and
Lucart 3.0 S.r.l. Reference is made
in the Report to all the companies
as the Group or the Lucart Group.

The analysed reporting period
goes from 1 January 2021 to 31
December 2021.

On 1March 2021, Lucart S.p.A.
acquired 100% of Esp Ltd, later
renamed Lucart Hygiene Ltd.,
and, consequently, this company
is included in this report solely for
the period from 1 March 2021 to 31
December 2021.

Facts referring to the Group or to
one or more Companies which are
part of Lucart are appropriately
highlighted in the text.

The Report contains qualitative and
quantitative information on issues
considered “material” for Lucart
and its stakeholders and identified
through a materiality analysis.
Data was calculated promptly

v |

The detailed list of GRI Standards
in the text is summarised in the
Content Index at the end of the
document.

The Group follows the reporting
principles required by GRI
Standards:

based on the results of the general
accounting and other information
systems used. Specifically, the
data and information in the
document were collected by the
contact persans of the company
departments involved, through data
collection forms filled in with data
extracted from the systems of the
Group’s companies.

Data for previous periods (2019
and 2020) are provided - when
available - in the Sustainability
Report for comparative purposes,
to enable stakeholders to assess
the performance of activities over
time. To ensure the reliability of
the data, the use of estimates and
boundary limitations was limited as
much as possible and, if present,
these are appropriately reported
and based on the best available
methodologies.

Lucart S.p.A. joined the United
Nations Global Compact Network
Italy in 2020 and this document
is also the "Communication on
Progress" required from members.

Stakeholder Inclusiveness
Sustainability Cantext
Materiality

Completeness

Balance

Comparability

Accuracy

Punctuality

Clarity and reliability

VvV vV vV vV VvV vVVvyYw

This document was drawn up by
the Corporate Communications
Team collecting the reported
data by involving all the relevant
executive roles.

This Sustainability Report

was submitted for subsequent
approval by Lucart's Board of
Directors on 27 May 2022. The
Sustainability Report 2021 was
subjected to a brief review by
PricewaterhouseCoopers Business
Services S.r.l. to improve the
effectiveness of the reporting
process and to guarantee

the reliability of the reported
information to all stakeholders.
This activity ended with the
release of the “Report on the Brief
Review of the Sustainability Report
2021". The report, referenced in
the final section of the document,
describes the adopted principles,
the performed activities and their
conclusions.

For further information about
the data, please contact us at:
communication@lucartgroup.com
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WE TAKE CARE OF PEOPLE
WITH GLOBAL HYGIENE AND PRODUCT
PROTECTION SOLUTIONS

We are committed to an ethical and
effective governance model because we want to be
a reference point on sustainability issues

12 RESPONSIBLE 13 CLIMATE 15 LIFE 17 PARTNERSHIPS SUSTA' NAB LE
—in o2 @ DEVELOPMENT
( X ) (9 = GOALS
= (SDGs)
|
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Innovation has been the
distinctive feature of the Group
since its origins and, as a result,
today we can offer cutting-
edge products by developing
innovative solutions for a better
future, and address new market
challenges.

» The Pasquini brothers' Cartiera Lucchese

The Pasquini family has
been officially making paper
since 1953, when brothers
Alessandro, Eliseo, Fernando,
Raffaello and Tarcisio founded
the “Cartiera Lucchese dei F.lli
Pasquini” in a small village on
the hills around Lucca called
Villa Basilica, though they had
already been making paper
1953 since the 1930s. The story of
the Pasquini family and Lucart
is interwoven with that of the
local area; as in Villa Basilica,
between 1830 and 1840, the
pharmacist Stefano Franchi
invented a technique to make
paper from straw, a material
found locally and available in
large amounts.

v |
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1953

1966

The production of straw paper and
packaging paper, which started in the
first factory of the Pasquini brothers
in Botticino and then continued in
the small paper mill in the area of
Biecina di Villa Basilica, was then
fine-tuned at the Lucca plant, located
in the town centre, where the force

of water that moved the millstones
exemplified the fascinating production
process of the time.

Nowadaus, we would call this
circular economuy, because
agricultural waste was used as a
raw material for the manufacturing
industry. This is precisely why, even
if today we no longer use straw

but employ pure cellulose or paper
for recycling, a very strong district
developed in the province of Lucca,
operating both in the production of
paper for packaging and paper for
hygienic and sanitary use.

» The first PM1 paper machine

The need for growth and investment led the
Pasquini brothers to mave production from the
city to the plain of Lucca, where the Porcari
plant was built, and is still today the Group's
headquarter, in 1966. The new plant allowed the
installation of the first paper machine (PM1) that
marked the first major technological leap of the
Company. The plant, dedicated to the production
of jumbo reels for flexible packaging allowed the
company to increase productivity tenfold and
expand the offer with high grammage papers.
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1976

1983

1987

1988
1989

v

» The second PM2 paper machine

In 1976, the growing
worldwide demand for flexible
packaging paper convinced
the family to invest again

in the Porcari site with the
installation of a second paper
machine (PM2). The line
would remain operational
until 2018.

» The third PM3 paper machine

The third paper machine (PM3) for
the production of tissue paper was
started in Porcari in 1983. Itis still up
and running very successfully today
garnering a high level of interest in
Italy and abroad. With the installation
of this machine, Cartiera Lucchese
became the European leader in the
production of MG papers and flexible
packaging papers.

» Tissue paper production was kicked off

The time had come to diversify production
by looking at the promising sector of paper
for hygienic uses and the fourth paper
machine (PM4) was launched in Parcari

in 1987. The Group thus entered the tissue
paper market.

» The Borgo a Mozzano plant and the Lucart brand are established

1988 was a key year for the development
of the company. After purchasing a

plot of land of more than 240,000 m?,
the Group could think big and design

a completely integrated site dedicated

to the tissue paper market, from the
production of paper to the conversion into
a finished product for both the Consumer
and the Away from Home markets, with
madern paper technology. The Lucart
brand was established.

10
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» Installation of two new paper machines

The tissue paper market was
developing rapidly and the company
started up two more paper machines
atits new site in Borgo a Mozzano
almost at the same time. The

PMS5 and the PM6 machines were
powered by a new methane gas
cogeneration turbine, carrying over
the technology already successfully
tested at the Porcari plant.

» Cartiera Lucchese France paper mill

Cartiera Lucchese France was founded in

1993. It was a commercial company that,

in addition to managing the acquired

customers, was tasked to prepare the ‘
ground for the production of paper

beyond the Alps.

In 1996, the Group decided to differentiate

its tissue paper offering from the competition
and, taking advantage of the technology and
knowledge acquired through the processing of
flexible packaging papers from selected waste
paper, and set up an array of systems designed
specifically for deinking waste paper, producing
high-quality recycled tissue paper and purifying
process waste water. The new PM7 paper
machine was capable of producing 60,000 tons
of recycled and regenerated paper a year.

» Ecolucart was established

The new plants allowed the Group
to launch Ecolucart on the Italian

market. This absolutely innovative and I .
ecological product line used recycled and - L I
regenerated paper as a raw material and

Mater-Bi (a biodegradable corn starch ol

material) as a packaging. Lucart was the
first company in the world to replace
plastic packaging with a completely
biodegradable renewable material
developed by Novamont.

1990
1991

1993

1996

1997
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» Consolidation in Europe

1998 marked an important moment
for the Group at a European level. It
was the year in which Lucart Ibérica
S.L.U., a commercial company for
the management of Iberian cu-
stomers, and Lucart France S.a.s.
are established, followed by the
construction of the Troyes plant in
France, with the production and con-
verting of pure virgin cellulose tissue
paper for the Consumer sectar.

1998

» EMAS environmental certification

Committed to bolstering and
improving its environmental
efficiency, the Borgo a Mozzano
plant requires and obtains EMAS

2006 environmental certification for
environmental performance
management. Hygenius Tailet,
the first automatic cutting toilet
paper dispenser, was launched
the same year.

» Lucart enters the Ho.Re.Ca. market

To complete the offer on the market,

in 2007 the Group acquired Fato, the
landmark brand for the Italian Ho.Re.Ca.
market, and the two production plants in the
pravince of Treviso and Venice. The Torre

di Mosto plant concentrates the production
of decorated, coloured and customised
tablecloths and napkins made of tissue,
airlaid and MG paper.

2007

» New acquisition in France

The growing interest in the foreign market
led the Group to acquire a second plant
in France in 2008, in Laval sur Vologne -
today Lucart S.a.s. - taking over the tissue
business of Novacare S.a.s., a French
2008 company with a production capacity
of 46,000 t/year of tissue paper. The
plant's praduction is perfectly integrated
with the Group's business model, being
dedicated to the production of recycled
and regenerated tissue paper.

v |
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» Lucart Group was established

In 2009, the name of Cartiera Lucchese
Group was changed to Lucart Group, to
identify all the companies belonging to

umt Cartiera Lucchese S.p.A. 2009
¥
(rroup
» Fiberpack®: let's gol!
In 2010 a new plant - the only one of its
kind in Italy - was built in Borgo a Mozzano
for the production of 100% ecological paper
deriving from the recovery of cellulose fibres
from Tetra Pak® beverage cartons. The
ecological raw material that forms these new 2010
products was called Fiberpack®. With this
project, Lucart consolidated its commitment
to increasing environmental sustainability
and protecting the environment, through
innovative and exclusive production from a
technological point of view.
» New brands and certifications
Following the great success in Italy of the
system that uses Tetra Pak® beverage cartons,
a similar one was set up in France at the Laval
sur Vologne plant in 2011. In the same year,
the Group aobtained the BS OHSAS 18001 201
certification which concerns the occupational
health and safety management system. The
EcoNatural, for the Away from Home market,
and Grazie Natural, for the Consumer market,
were launched also in 2011.
» Acquisition of Georgia Pacific Italy
2012 was a pivotal year for the Group.
With the acquisition of Georgia Pacific
[talia srl, Lucart becomes the owner of the
Italian plants in Castelnuovo di Garfagnana 2012
(Lucca-ltaly) and Avigliano (Potenza-Italy),
as well as the administrative headquarters
in Genoa, and acquired the Tenderly and
Tutto brands in Italy and worldwide.
| v
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» Merger in Lucart S.p.A.

All the Italian companies of

the Group merged into a single
company called Lucart S.p.A.
in 2013. The Tenderly and Tutto
brands were relaunched the
same year.

2013

» Entering Hungary

The Group acquired Bokk Paper Kft. in
Esztergom, Hungary, in 2016: the leading
independent Hungarian company in the
2016 Away from Home market for hygiene paper
products, now Lucart Kft. The new Lucart
plant in Nyergesujfalu was opened in
September 2018 after two years of work.

» The Altopascio Logistics Centre

As part of a plan to improve the logistics efficiency of the
entire Group, Lucart acquired an area of approximately
24,000 m?2 of covered warehouses not far from the
Altopascio motorway junction. A futuristic Logistics Centre
dedicated to products for the Away from Home market is
created on the hub and connected to the Borgo a Mozzano
site by a continuous service of ecological LNG (Liquid
Natural Gas) powered shuttles, equipped with an automatic
loading/unloading system based on RFID technology.

2017

» Investment in Spain

Lucart finalised a strategic investment in the Basque
Country, Spain, at the beginning of 2018 to bolster its
market position in the Iberian Peninsula. The Group
acquired three plants of the Spanish CEL Technologies
& System Group near Bilbao, dedicated to the
production and converting of tissue paper and the
production of soaps and personal care products for use
2018 in the Away from Home sector

» Start-up of the PM12 paper machine

The new tissue paper production line was
successfully started up at the Lucart plant in Porcari
at the end of 2018. The PM12 line replaced the PM2
which, since 1976, has been producing MG paper for
the flexible packaging market waorldwide.

v |
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» Launch of paper packaging

In 2019 Lucart takes yet another
step towards sustainability by
creating packaging made of o= E?
recycled and recyclable paper =

for the Grazie Natural and Eco e A= '
Natural lines. w ™ T L
: J V ¥

» New cogeneration plant 2019

At the end of 2019, Lucart
installed an innovative
cogeneration plant with gas
turbine in the Borgo a Mozzano
plant which represents one of the
most technologically advanced
systems for the production of
electricity and heat.

» Investment in the UK

With the acquisition of

Essential Supply Products Ltd

(ESP Ltd), the UK's leading

independent converting

company, Lucart bolsters its 2021
leadership in the European

market for Away from Home

hygiene products continuing

the Group's development and

internationalisation plan.

» Granulation plant

With the aim of reusing process waste from
the recovery of food cartons, Lucart has
installed an innovative plant at the Borgo a
Mozzano site that is able to obtain plastic
granules from the homogeneous material
composed of polyethylene and aluminium,
thus closing the bonded material processing
cycle.

2022
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LUCART

The Group
People employed Production facilities
Logistics Centre Paper machines
Production
PAPER SECTOR SKIN CAR SECTOR
396,000 12 mln
Tonnes/Year production capacity Liters/Year production capacity

Business Unit

O FROWAYME  DLUCART FATO r"dedy 2\/6'.0
= Fr..r . e
O CONSUMER /]Ender/y Lazie T[Sy [u_q,mi{-ﬁ

Tissue Airlaid
Q BtoB paper paper paper
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1,700 people work in 11 Facilities
with 12 paper machines and a production capacity
0f 396,000 tonnes per year.

Paper products are distributed in more than 70 countries worldwide
by 3 business units generating a turnover above 548 million euro.

The process creates shared value

for all stakeholders.

Turnover

548mln

Value created for stakeholders

118.22 € mln

Total global added value

The financial data in the generated and
distributed economic value statement relate to
the parent company Pasfin S.p.A.

Shared across:

Countries supplied

/0+

75.9% Employees
Enterprise
15.8% sgsterpn
7.7% Financial
0.6% State

v
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Results and improvement goals
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on 31 March 2022

BLACKMORE PARK (United Kingdom) Lucart Hygiene Ltd.

A converting-only plant, acquired on 1% March 2021, mainly =
dedicated to the production of tissue articles for hygiene for

the Away from Home market. 3 5
Converting lines 5
ARTZINIEGA (Spain) Lucart Tissue & Soap S.L.U.

Plant dedicated to hygiene products. It converts the jumbo tissue reels
produced at the Aranguren plant into finished products and manufactures
cosmetic products such as soaps, detergents and sanitisers for the Away
from Home market.

Paper converting lines 4 Skin care converting lines 3

ARANGUREN (Spain) Lucart Tissue & Soap S.L._U.

Mill-only plant for the production of tissue paper in jumbo reels from
virgin cellulose and paper for recycling.

Converting lines 2

CASTELNUOVO DI GARFAGNANA (ltaly) Lucart S.p.A.
Integrated plant with a paper mill and a converting department mainly

specialised in the production of Tenderly and Tutto branded products. == e

Paper machines 1 Converting lines 4 ﬁ '

BORGO A MOZZANO - DIECIMO (Italy)

The Group's largest integrated plant, it produces and converts jumbo
reels into tissue paper from pure cellulose and paper for recycling for

its own brand and for large retailers. It is the point of reference in ltaly
for the recycling of the bonded material for the production of Fiberpack®
tissue paper. It also has a granulator for the complete recovery of
polyethylene and aluminium in beverage cartons.

Lucart S.p.A_.

Paper machines 3 Converting lines 19

v |
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LAVAL SUR VOLOGNE (France) Lucart S.a.s.

Located in the Vosges Department, the plant
produces and converts jumbo reels into tissue
paper from virgin cellulose and paper for

@

FRANCOFORTE
(Germany)

Commercial offices

recycling. The site is the reference point in France
for the recycling of Fiberpack® tissue paper.

Paper machines 2 Converting lines 9

NYERGESUJFALU (Hungary) Lucart Kft.

A converting-only plant dedicated to the
production of Away from Home products and
specialising in serving Central and Eastern
European markets.

Converting lines 5

TORRE DI MOSTO (Italy) Lucart S.p.A.

A converting-only plant dedicated to the Fato
brand, the leading brand in Italy for tabletop
products. It produces printed, decorated and

customised paper products, mainly for the
Ho.Re.Ca. market.

Converting lines 17

'AVIGLIANO (ltaly) Lucart S.p.A.

Integrated plant for the production and
converting of airlaid paper. Airlaid paper is
characterised by its innovative production
4 technology that does not use water in the
production process and is used to make
super-absorbent products.

Paper machines 1 Converting lines 4

ALTOPASCIO (ltaly) Lucart S.p.A.

Automated logistics hub dedicated to Away

from Home products. Located near the AT
Firenze-Mare motorway, it covers an area of
more than 24,000 m2.

Logistics centre

Lucart S.p.A. (Headquarter)

Group headquarters since 1966, it produces
jumbo reels of white and coloured tissue
paper and machine-glazed paper for flexible
packaging from pure virgin cellulose, paper for

recycling and mixes of the two.

Paper machines 3

| v
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https://www.facebook.com/lawtalksvideo/videos/499495781224439
https://www.facebook.com/lawtalksvideo/videos/499495781224439
https://www.ilgiornaledellalogistica.it/case-history/logistica-uno-per-lucart-il-fischio-del-treno/
https://www.ilsole24ore.com/art/lucart-vinta-sfida-carta-ecosostenibile-e-riciclo-ora-imballaggi-piu-green-e-idrogeno-AE60cdN



https://www.vosgestelevision.tv/info/info/Un-investissement-80-millions-DPlKiN2C3V.html
https://www.ekopo.fr/Thematique/podcast-1288/Breves/Podcast-Leur-raison-Episode-Alessandro-Pasquini-president-Lucart-France-356859.htm
https://www.lesechos.fr/pme-regions/grand-est/vosges-lucart-dope-sa-production-de-papier-absorbant-1360769
https://www.lejournaldesentreprises.com/lorraine/article/le-papetier-lucart-investit-80-millions-deuros-dans-les-vosges-1688413
https://www.lejournaldesentreprises.com/lorraine/article/le-papetier-lucart-investit-80-millions-deuros-dans-les-vosges-1688413
https://www.tabletteslorraines.fr/article/leasecom-avec-lucart-engagement-durable
https://www.estrepublicain.fr/economie/2021/11/02/le-papetier-lucart-investit-80-millions-d-euros-et-ancre-sa-place-dans-les-vosges
https://hvg.hu/zhvg/20201010_lucart_ujrahasznositas_papir
http://termekmix.hu/ipar/hirek/5295-a-lucart-az-okologiai-atmenet-elen
http://chefpincer.hu/vendeglatohely/vendeglatohely-hirek/2269-a-lucart-reszletes-ajanlasokkal-segiti-a-biztonsagos-nyitast
https://www.youtube.com/watch?v=U5W0i9S_CeU
https://trademagazin.hu/hu/a-lucart-2013-ota-9600-futballpalyanyi-fat-ovott-meg-a-kivagastol/
https://dorogimedence.hu/index.php/2021/09/27/fenntarthatosag-szimboluma-dijat-nyert-a-nyergesujfalui-lucart/
https://dorogimedence.hu/index.php/2021/09/27/fenntarthatosag-szimboluma-dijat-nyert-a-nyergesujfalui-lucart/
https://uzletem.hu/vallalkozo/ez-volt-a-lucart-eddig-legdragabb-beruhazasa-magyarorszagon
https://hirtv.hu/video/251553
https://www.rtve.hu/index.php/musorok/hirfolyam/item/19607-uj-raktarat-epit-nyergesujfaluban-az-olasz-lucart
https://www.hamaika.eus/euskal-herria-berriak/ekonomia/lucart-taldearen-ekoizpen-lerroaren-inaugurazioan-lehendakaria-izan-da.html
https://www.noticiasdealava.eus/economia/2021/07/21/lucart-invierte-4-millones-nueva/1114170.html
https://aiaraldea.eus/artziniega/1626868705847-lucart-enpresan-egon-dira-inigo-urkullu-eta-arantxa-tapia-linea-berriaren-inaugurazioan
https://www.cronicavasca.com/empresas/papelera-lucart-invierte-cuatro-millones-euros-fabricar-toallas-secamanos_514011_102.html
https://www.elcorreo.com/economia/lucart-invierte-millones-20210721174337-nt.html
https://hvg.hu/zhvg/20201010_lucart_ujrahasznositas_papir



https://www.linkedin.com/company/lucart-group/
https://twitter.com/lucartgroup
https://www.lucartgroup.com/en/
https://www.lucartgroup.com/en/
https://www.linkedin.com/company/lucart-group/
https://twitter.com/lucartgroup






http://www.ritapetruccioli.net/
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https://www.linkedin.com/showcase/lucart-professional/
https://www.linkedin.com/showcase/lucart-professional/
https://www.linkedin.com/showcase/lucart-professional/









https://www.tenderlyprofessional.com/



https://www.fato.com/en/
http://www.veloweb.it
https://www.fato.com/en/



https://www.youtube.com/c/Tenderly






https://www.youtube.com/user/TuttoPannocarta
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https://www.youtube.com/watch?v=ulDaNcfybww&t=5s
https://www.youtube.com/watch?v=F8h6wMMrQa4&t=7s
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